
Case Study

Brand Overview
Goals & Challenges
The first goal Rogers' needed help
with was increasing their overall
number of qualified local leads.

Although they had an in-house rep
doing email, some SMS marketing,
seasonal postcards, a small Google
ads campaign, and the occasional
billboard ad, they weren't quite
able to acquire the number of leads
they needed. 

Long-term goal is to expand
beyond Virginia and become a
nation-wide brand. 

Rogers Heating and Cooling provides
residential and light commercial
heating/cooling and electrical needs in
the South Boston, VA area. The
company was founded in 1996. In 2018,
Joey Rogers and his wife, Alyssa Rogers
took over the business from Joey's
father. They primarily offer services in
the South Boston, VA area. Their goal is
to be the go-to HVAC company
throughout Halifax County and beyond.

Company Name:
Rogers Heating and Cooling

Industry:
HVAC

Services/Products:
HVAC and electrical repair, installation,
etc.

In this case study, you'll see how
AGM was able to help a Virginia-
based HVAC company not only
double their brand awareness on
social media, but improve the
quality of their leads and increase
their monthly income by over 25%.

Attention Grabbing Media is a full-service
marketing agency that offers everything
from social media marketing and
branding to Google Ads and Amazon
PPC, and everything in between!

For more information, go to: 
www.agmagency.com



Future Plans
In the near future, we will be
implementing an organic social
media strategy to increase brand
awareness across various social
media channels. 

Besides that, we will be expanding
our targeting with ads to reach a
wider service area. 

The goal is to minimally 2x the reach
and leads produced, and eventually
increase the advertising efforts by
25% in order to further reach an even
wider audience. 

Solutions
We began by fully optimizing their
existing Google campaign for
performance. We then launched
multiple Google ad products that
would go beyond just targeting
people searching for their services, but
would also target Google users 
on YouTube, Gmail and even those
visiting similar websites. Concurrently,
we launched Facebook and Instagram
campaigns to further expand their
branding and retarget their
audiences. All leads collected were
added to email and text message
marketing campaigns until they
converted.

Results
Below is what we accomplished as a
result of the strategy we
implemented. 

After 90 days of working with
AGM, the average monthly
revenue increased by 26% -
approximately 117K extra per
month.
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Facebook Page Reach* has
doubled since working with
AGM.
*"Reach" is the number of accounts that saw
any content from your Facebook Page.

Percentage of qualified leads
increased by 29%.


